
Total 

Respondents N % N %

TOTAL 10,163 3,032 36.41 35.07 37.76 7,131 63.59 62.24 64.93

GENDER

Male 4,223 1,299 36.07 34.02 38.12 2,924 63.93 61.88 65.98

Female 5,940 1,733 36.73 34.95 38.51 4,207 63.27 61.49 65.06

RACE/ETHNICITY

Non-Hispanic White 7,014 1,656 29.79 28.24 31.34 5,358 70.21 68.66 71.77

Non-Hispanic Black 2,433 1,100 52.44 49.64 55.25 1,333 47.56 44.75 50.36

Other 511 218 44.18 38.01 50.35 293 55.82 49.65 61.99

AGE

18-24 497 175 35.87 30.82 40.93 322 64.13 59.07 69.18

25-34 833 468 55.13 51.00 59.26 365 44.87 40.74 49.00

35-44 1,157 662 55.44 51.79 59.08 495 44.56 40.92 48.21

45-54 1,613 710 43.69 40.59 46.79 903 56.31 53.21 59.41

55-64 2,224 589 26.43 24.03 28.82 1,635 73.57 71.18 75.97

65+ 3,839 428 11.15 9.83 12.47 3,411 88.85 87.53 90.17

EDUCATION

Less Than H.S. 1,052 270 31.58 27.45 35.71 782 68.42 64.29 72.55

H.S. or G.E.D. 2,990 811 34.87 32.35 37.40 2,179 65.13 62.60 67.65

Some Post-H.S. 2,846 964 39.15 36.71 41.58 1,882 60.85 58.42 63.29

College Graduate 3,255 982 37.79 35.46 40.12 2,273 62.21 59.88 64.54

HOUSEHOLD INCOME

Less than $15,000 1,019 384 43.37 38.94 47.80 635 56.63 52.20 61.06

$15,000- $24,999 1,588 570 42.37 38.85 45.88 1,018 57.63 54.12 61.15

$25,000- $34,999 974 304 37.75 33.37 42.13 670 62.25 57.87 66.63

$35,000- $49,999 1,343 400 35.95 32.16 39.74 943 64.05 60.26 67.84

$50,000+ 3,540 1,014 34.76 32.57 36.94 2,526 65.24 63.06 67.43

REGION

Region I 1,238 322 31.69 28.13 35.26 916 68.31 64.74 71.87

Region II 1,179 295 31.14 27.37 34.90 884 68.86 65.10 72.63

Region III 804 216 34.91 30.10 39.72 588 65.09 60.28 69.90

Region IV 998 380 43.28 39.22 47.34 618 56.72 52.66 60.78

Region V 824 213 33.30 29.11 37.50 611 66.70 62.50 70.89

Region VI 1,370 474 39.77 36.34 43.19 896 60.23 56.81 63.66

Region VII 1,179 358 37.50 33.60 41.40 821 62.50 58.60 66.40

Region VIII 1,289 343 32.60 29.09 36.11 946 67.40 63.89 70.91

Region IX 1,282 431 39.83 36.19 43.46 851 60.17 56.54 63.81

2015 SC BRFSS: HIV Test
Ever been tested for HIV?

Yes No

C.I.(95%) C.I.(95%)


