
Total #
Respondents N % N %

TOTAL 12,146 11,619 94.36 93.61 95.12 527 5.64 4.88 6.39
GENDER
Male 4,768 4,449 91.36 89.96 92.76 319 8.64 7.24 10.04
Female 7,378 7,170 97.08 96.43 97.73 208 2.92 2.27 3.57
RACE
White 8,047 7,733 94.88 93.98 95.77 314 5.13 4.23 6.02
African American 3,165 2,993 92.49 90.76 94.23 172 7.51 5.77 9.24
Other 651 626 95.83 93.28 98.39 25 4.17 1.61 6.72
HISPANIC
Yes 245 237 95.29 91.51 99.08 8 4.71 0.92 8.49
No 11,665 11,161 94.32 93.54 95.10 504 5.68 4.90 6.46
AGE
18-24 577 535 91.34 88.12 94.57 42 8.66 5.43 11.88
25-34 1,138 1,039 89.48 86.80 92.17 99 10.52 7.83 13.20
35-44 1,436 1,370 95.71 94.37 97.04 66 4.29 2.96 5.63
45-54 2,044 1,953 94.91 93.26 96.56 91 5.09 3.44 6.74
55-64 2,855 2,747 96.09 94.97 97.22 108 3.91 2.78 5.03
65+ 4,096 3,975 97.40 96.72 98.09 121 2.60 1.91 3.28
EDUCATION
Less Than H.S. 1,650 1,544 92.27 90.08 94.47 106 7.73 5.53 9.92
H.S. or G.E.D. 3,777 3,583 92.79 91.24 94.34 194 7.21 5.66 8.76
Some Post-H.S. 3,063 2,929 94.54 93.10 95.98 134 5.46 4.02 6.90
College Graduate 3,630 3,537 97.83 97.21 98.44 93 2.17 1.56 2.79
HOUSEHOLD INCOME
Less than $15,000 1,697 1,597 93.57 91.71 95.43 100 6.43 4.57 8.29
$15,000- $24,999 2,143 2,044 94.16 92.57 95.75 99 5.84 4.25 7.43
$25,000- $34,999 1,250 1,188 94.01 91.79 96.23 62 5.99 3.77 8.21
$35,000- $49,999 1,565 1,501 94.00 91.60 96.40 64 6.00 3.60 8.40
$50,000+ 3,651 3,528 94.99 93.62 96.35 123 5.01 3.65 6.38
REGION
Region I 1,540 1,469 93.63 91.40 95.86 71 6.37 4.14 8.60
Region II 1,601 1,524 95.05 93.43 96.68 77 4.95 3.32 6.57
Region III 1,717 1,637 94.10 92.26 95.95 80 5.90 4.05 7.74
Region IV 1,512 1,452 95.36 93.91 96.81 60 4.64 3.19 6.09
Region V 1,400 1,346 93.11 90.15 96.08 54 6.89 3.92 9.85
Region VI 1,387 1,334 95.66 93.69 97.63 53 4.34 2.37 6.31
Region VII 1,559 1,481 93.12 90.69 95.55 78 6.88 4.45 9.31
Region VIII 1,430 1,376 95.04 93.15 96.92 54 4.97 3.08 6.85

C.I.(95%)

SC BRFSS 2011: Seatbelt Use
How often seatbelts are worn

Always or Almost Always Wear Seat Belt Sometimes, Seldom, or Never Wear Seat Belt
C.I.(95%)


